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Introduction

The Government of Canada made a commitment to lower drug 
prices in Canada as Canadians pay roughly 25% more than the 
median price for the same drugs than those in other developed 
countries. The objective of the Patented Medicine Prices Review 
Board (PMPRB) guidelines is to allow for the calculation of a 
national ceiling price. Critics of this plan argue that the new 
regulations are excessive and would reduce the availability and 
timely access of new medicines in Canada by deterring 
pharmaceutical companies from making available best-in-class 
drugs in Canada. 

BACKGROUND

OBJECTIVES

METHODOLOGY

• Questions were run on the Ipsos online omnibus the 
week of December 13, 2020.

• The survey polled a sample of 1,005 Canadians, 
nationally balanced across age, gender, region, and 
education

• Quotas and weighting were employed to ensure the 
sample’s composition reflects that of Canada’s 
population according to the latest (2016) census.

• The precision of online polls is measured using a 
credibility interval. In this case the results are considered 
accurate to within +/- 2.5 percentage points, 19 times 
out of 20, of what the results would have been had all 
Canadian adults been surveyed.

• The credibility interval will be wider for subsets of the 
population. 

To determine the level of knowledge Canadians have of the 
PMPRB and measure their level of support/opposition to 
proposed PMPRB changes to the price of medicines in 
Canada.  Specifically, to measure the PMPRB’s main 
argument that medicines need to be made more affordable 
vs. the consequences put forth by the industry and some 
health charities that the PMPRB plan will lead to fewer 
medicines and more delays in medicines being made 
available in Canada.  
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Long-term care tops the list of non-Covid19 health priorities followed by addressing the challenges faced by 
hospitals and addressing wait times.

Despite a robust debate among the industry and health community few Canadians say they are 
knowledgeable about the PMPRB and its mandate.

Half of Canadians have personally, or had a member of their family require medication for serious illness. 

Seven in ten Canadians say new medicines should be made available as soon as possible even if it means 
Canada has to pay a higher price.  

Half of Canada disagree that Canada needs more affordable medicines if that means some treatments are 
delayed or not available in Canada.  

Executive Summary
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Long-term care tops the list of non-Covid19 health priorities followed by addressing the 
challenges faced by hospitals and addressing wait times.

Top Non-Covid19 Health Priorities for Canadians

TOP RANKING OF Non-Covid19 Health Priorities
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27%
26%
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Addressing the challenges in long-term 
care

Addressing the challenges in our hospitals 
and in acute care

Addressing wait times for surgeries

Further regulating the price of medicines

Addressing mental health and addictions

Implementing a plan for national 
pharmacare

Investing in public health and prevention

Access to a primary health care provider

Addressing chronic diseases like heart 
disease, diabetes, etc.

RANKED 1 RANKED 2-3

Base: All respondents 
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The Patented Medicine Prices Review Board (PMPRB) is a federal regulatory and reporting agency in Canada 
with a mandate to protect consumers by ensuring that the prices of patented medication charged by 
manufacturers of patented drugs to the province and territories who purchase them for Canadians are not 
above those charged in countries that are comparable to Canada.  Were you aware that this is how new 
medicine prices are set in Canada before today? (select one only) 

Despite a robust debate among the industry and health community few Canadians say 
they are knowledgeable about the PMPRB and its mandate.

Knowledge of PMPRB is Low

Sources

Total Percent Response
7% Yes
24% I knew new medicine prices were regulated, but not the details of by 

whom or how
16% I assumed that new medicine prices were regulated, but didn’t know 

for sure
43% No, I didn’t know that
9% I never thought about it

Base: All respondents 
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Have you or an immediate member of your family 
ever experienced a serious illness that required 
medication to treat your condition? 
Yes
No

Half of Canadians have personally, or had a member of their family 
require medication for serious illness.   

Base: All respondents 

52%
48%

YES DON’T KNOWNO

While PMPRB Knowledge is Low, Experience with Medications is Not
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Q4. Please indicate whether you agree or disagree with the following statements …

Availability & Higher Prices VS. Affordability & Lower Availability

23%

13%

49%

28%

16%

29%

6%

23%

6%

7%

New medicines for diseases like cancer, 
rheumatoid arthritis and diabetes should 

be made available to Canadians as soon 
as possible even if that means Canada 

has to pay a higher price.

We need to ensure we get more 
affordable medicines even if that means 

some treatments for diseases like cancer, 
rheumatoid arthritis and diabetes are 

delayed in getting to Canadians or are 
not available in Canada.

Responses <4% not shown in chart 

STRONGLY AGREE SOMEWHAT AGREE SOMEWHAT DISAGREE STRONGLY DISAGREE DON’T KNOW

72% of Canadians say new medicines should be made available as soon as possible even 
if it means Canada has to pay a higher price. 52% do not support making medicines more 
affordable if that means some treatments are delayed or not available in Canada. 
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About Ipsos
Ipsos is the third largest market research company in the 
world, present in 90 markets and employing more than 
18,000 people.

Our research professionals, analysts and scientists have built 
unique multi-specialist capabilities that provide powerful 
insights into the actions, opinions and motivations of 
citizens, consumers, patients, customers or employees. Our 
75 business solutions are based on primary data coming 
from our surveys, social media monitoring, and qualitative 
or observational techniques.

“Game Changers” – our tagline – summarises our ambition 
to help our 5,000 clients to navigate more easily our deeply 
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext 
Paris since July 1st, 1999. The company is part of the SBF 120 
and the Mid-60 index and is eligible for the Deferred 
Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
www.ipsos.com

Game Changers
In our world of rapid change, the need for reliable 
information
to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data 
supplier, they need a partner who can produce accurate 
and relevant information and turn it into actionable truth.  

This is why our passionately curious experts not only 
provide the most precise measurement, but shape it to 
provide True Understanding of Society, Markets and 
People. 

To do this we use the best of science, technology
and know-how and apply the principles of security, 
simplicity, speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 
Ultimately, success comes down to a simple truth:  
You act better when you are sure.


